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    Adam R Jacobson is a 15-year veteran journalist who has 
long been active in the U.S. Hispanic market. He started his career as an intern for 
HISPANIC Magazine, working from its former Washington, DC headquarters. In this 
role, Jacobson authored a cover story on the contemporary Hispanic family – the 
only time in the magazine’s history that an intern received top billing for a news 
story. He was hired on in May 1994 … and fired a month later along with most of the 
staff as the publication moved to Austin, Texas. 

Jacobson spent the next several months in a lousy newsletter job covering elder 
American issues and environmental policy before reconnecting with the late Anna 
Maria Arias and assisting with the launch of Latina Style Magazine.  
 
He also took on the part-time role of Publications Editor for the American Translators 
Association before heading west for an 11-year stint at Radio and Records – holding 
various positions while also assisting in the publication’s expansion of Spanish-
language radio and music coverage.  
 
In summer 2006, Jacobson returned to the east coast, taking on the role of associate 
editor at Hispanic Market Weekly. Two years later, he was promoted to the top 
editor’s slot for Hispanic Market Weekly’s CMO Essentials online business newsletter. 
Jacobson’s tenure at HMW included the successful launches of the 
HispanicSportsBusiness and HispanicEntertainmentBusiness platforms.  
 
In January 2010, Jacobson launched an Editorial Services and Research Consultancy 
focused on U.S. Hispanic market insight, strategy and analysis, in addition to 
research and insight into the radio industry. In February 2010, Jacobson released the 
Hispanic Market Overview - 2010 White Paper through a distribution agreement with 
HispanicAd.com.  
 
Jacobson’s writing experience includes pieces in Vista magazine, The Miami Herald 
and a chapter on the radio business appearing in the leading textbook on the music 
industry used in colleges and universities across the U.S. 

Media appearances include National Public Radio, ABC World News Tonight, the Los 
Angeles Times and the Denver Post.    

Jacobson, using the name "Jake Adams," has also attempted - poorly - a career as a 
radio host. He was most recently heard on top-rated WLYF "101.5 Lite FM" in Miami, 
and only made three key mistakes during his five-hour live audition.    


